
 As a government agency your role should be defined as promoting technology and 
communications improvements, not impeding them for the benefit of present 
licensees of broadcast spectrum.  As the number of radio station ownerships has 
dwindled down to a few major corporations, they can make a louder noise 
regarding protecting their businesses.  The FCC should make a point of reminding 
these license holders that a free market requires competition and XM is giving 
that very thing to them.  Success should depend on the quality of their product, 
it should not be guaranteed as a result of having a license.  
 


